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Next Month at SAPCA

Our Nation’s

Healthcare Transformation
Opportunities and Challenges Ahead

How life and wellness coaching
is becoming a team member
of our Nation’s healthcare/
wellness transformation

By Sharon L. Benedict, MS, CLC
Professional Life Coach

Within the past ten years, our nation’s
healthcare system has more clearly begun
to focus on prevention, wellness, and lon-
gevity. Life and wellness coaching are
gradually being introduced to our health-
care system in transformation. The driv-
ing force behind this ongoing transforma-
tion is the health-conscious consumer/
patient teamed with wellness providers
who get the message.

For the life/wellness coach, the opportuni-
ties ahead continue to challenge our pro-
fession to achieve a distinctive and col-
laborative relationship.

This program will address a number of
key issues for the professional life and
wellness coach as we journey throughout
our nation’s 21st century wellness/
healthcare transformation.

VISION

We are the premier
home for South Texas
coaches,
creating a
transformational
environment
conducive for being
extraordinary coaches
who enrich the lives
we touch.

MISSION

We are a community of
coaches with
diverse backgrounds
and skills
whose purpose is to

help our members

bring out the best in
their clients,

our community, and
ourselves.

VALUES
Service
Authenticity
Passion
Connectedness
Abundance

Life Coaching: The Client’s Adventure

of Daily Routines & Surprises

o Life Design—Gaining passion, pur-
pose, and peace while navigating
our nation’s healthcare system and
wellness industry

Wellness: 12 Dimensions toward Living
Life Well
e Our Current Healthcare System —
conventional, CAM, Integrative
¢ A Holistic Life
e What is Wellness?
e The 12 Dimensions of Wellness
Inventory Program (John W.
Travis, MD; HealthWorld Online)

Our Nation’s Healthcare/Well-ness
Transformation: Key Issues
e 21st Century Wellness/Healthcare
—Where are we heading?
e Top 5 Issues for the Wellness
Coach
e 7 Key Issues for Your Coaching
Client to Achieve Successful, Last-
ing Outcomes
e What practical ways can you help
enhance and accelerate our na-
tion’s healthcare/wellness trans-
formation?

About Sharon

Sharon L. Benedict is a certified Life/
Wellness Coach/Consultant, specializing
in life skills, wellness, and creative arts/
crafts development for individuals, busi-
nesses, and organizations. She is cur-
rently the life/wellness coach for Hill
Country Wellness for Women, in
Boerne,Texas. Sharon is an Institute for
Life Coach Training graduate, certified in

life and wellness coaching. She is an
(continued on page 2)



" SAPCA and Borders Books and Music 7

We are pleased to announce that
SAPCA has re-established the rela-
tionship with Borders Books and Mu-
sic. Beginning in March (and continu-
ing on an every other month basis)
we will be aligning with the Huebner
Oaks store to offer free public work-
shops. These workshops will be pre-

sented by member coaches of SAPCA.

The criteria for being selected as a
presenter will be determined at the
next meeting of the Board of Direc-
tors. The objectives for this project
are:

¢ Awareness: Create an aware-
ness of coaching in the San Anto-
nio community, including show-
casing the many varieties of
coaching available (Executive,
Business, Personal, Relationship,
Wellness, etc.)

¢ Education: Provide fun, interac-
tive, educational opportunities for
the San Antonio community.

¢ Attraction: Attract local coaches
who are not currently members of
our Association.

Chris Lucerne, Board Advisor of
SAPCA,is heading up this project and
will be the first presenter.

Please mark your calendar for this
event and invite your circle of influ-
ence.

San Antonio Professional Coaches Association
and Borders Books and Music

Presents:

Attracting Genuine Love
A step-by-step program to bring a loving
and desirable partner into your life
Presented by: Chris Lucerne, PCC

This free two-hour program features the book Attract-
ing Genuine Love by internationally respected rela-
tionship experts, Drs. Gay and Kathlyn Hendricks.

Attracting genuine love is an inside out process. In-
stead of wishful thinking or effortful striving, attracting
genuine love points the way to transform your internal
world and utilize the dynamic law of attraction to draw
to you your ideal mate. In this experiential workshop
you will learn some of the fundamental steps required
to attract genuine love:

- Transform unconscious commitments which are
sabotaging your success in relationships.

« Explore your fear of being in relationship.

- Eliminate self-criticism and self-judgment standing
in the way of attracting your ideal mate.

- Discern the five types of lovers—four to avoid and
one to become yourself.

. Create a genuine connection in the first ten seconds
with someone you find attractive.

When: Thursday, March 23rd 7:00-9:00pm

Where: Borders Books and Music in Huebner Oaks
Shopping Center

About Sharon Benedict (continued from page 1)

Active member of the International Coach Federation, pursuing ICF certification, and is involved with the ICF US
Global Forum and R&D endeavors. She has a bachelor’s degree in art and minor in business, and a master’s de-

gree in art and industrial arts education.

For over twenty years, she has also produced creative works in jewelry fabrication/casting and weaving/fiber

sculptures. Sharon was also the program manager for a highly successful arts & crafts extracurricular program at
the University of California, Davis. Sharon’s own two decades’ personal wellness journey back to wholeness has
instilled in her a passion for helping others achieve the highest level of satisfaction in wellness and life. Trained as
a certified Belief Therapist, she has been a life skills consultant since 1986. Sharon has written articles for a vari-
ety of professional and ministry journals and magazines. Today, as a professional coach/consultant, she helps
people seek, reach, and achieve their life goals and dreams. She partners with proactive individuals who want to
experience synergy and balance with their creative abilities in art, business, wellness, and life.
__________________________________________________________________________________________________________________________________________|
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SAPCA
CORE
VALUES

Service
Service is making
a difference in the
well-being of our

membership,
community,
and clients.

Authenticity
Authenticity is our
“way of being” open,
genuine and
trustworthy.

Passion
Passion is the fuel that
energizes us into
being extraordinary.

Connectedness
Connectedness is the
synergy of empathy,
inclusivity and
relatedness, which
creates alignment,
belonging and
partnership.

Abundance
Abundance is our
attitude that creates
a variety of choices
and possibilities
through generosity
and sharing.

The Ten Troublesome Myths and the

New Reality of Professional Coaching
By Dave Buck (Part:7 in a 10 part series)

Myth #7
Coaches Don’t Give Advice

The BIG question: Do coaches give advice?

The BIGGER answer: If the client needs advice, they give it to them! It's time for
the coaching industry to grow up and stop dealing only in extremes. In three differ-
ent venues this week | heard or read a coach saying that a coach should never give
advice. Here are two examples:

Example #1: | was leading a conversation with a group of coaches earlier this week
and | was sharing our new coaching process. A gentleman specifically challenged me
saying: "A coach should never give advice. Or if the client asks for advice you have to
let the client know that you can give it, but that that isn't coaching, it's consulting."

NONSENSE. Where is this craziness coming from? In the conversation | was very
polite. But I did let him know that | disagreed with his assertion.

Example #2: | was reading a coaching newsletter and a coach was giving an exam-
ple of an exercise to do to differentiate coaching from mentoring. You make up a cli-
ent situation then you ask the participants to put on a mentoring hat or a coaching
hat. Then you have them suggest a thought or a question to share with the hypo-
thetical client. If someone makes a suggestion to the client while they have on the
coaching hat, you say: "NO! A coach will ask a question, a mentor will make a sug-
gestion™.

CHILDISH. Why are we putting coaching into a rigid box?

Truly it is not that simple. Can you imagine....

I've been a soccer coach for 10 years with one of the top college soccer teams in the
US. A player comes off the field at halftime and says: "Coach, this guy is killing me
out there! What should | do?" | say: "Sorry son, I'm only a coach. If you want some
timely advice from someone with knowledge and experience you'll have to call in soc-
cer consultant”. Come on people! My job title at Seton Hall U. is assistant soccer
COACH. NOT assistant soccer mentor. And sometimes | tell my players exactly what |
want them to do. Sometimes they do it, sometimes they don't. If they try it and it
doesn't work, then they try something else, or figure out the missing skill and work
on it in practice. But | will never hold back sharing what | know if the situation calls
for it.

Here is the deal...

A) Coaching is coaching: sports, business, life, career - same thing. A coach is a
knowledgeable independent observer who gives feedback, teaches skills, expands
awareness and provides any support needed to improve player perform-
ance.

B) VYES, I have heard hundreds of coaching demonstrations where the coach is
waaay to quick to give advice and the conversation goes nowhere. So,
clearly jumping in with advice is not always the answer either - often it is detri-
mental. But that does NOT mean that it should NEVER be done!

(continued on page 4)



Myth #7—Coaches Don’t Give Advice

C) In any problem situation - and problems are a
BIG part of coaching - the coach has 3 basic op-
tions:

e CHALLENGE: "Look, it's time for you to fig-
ure this out for yourself!"

e COLLABORATE: "Let's put our heads to-
gether and figure this out."

e ADVISE: "OK listen, here's what you need
to do.”

D) Does the player/client have to take your advise?

NO, of course they don't. Hey, let's face it, even if
they figure it out for themselves they won't follow
their own advice half the time! Can you play it
"politically safe" and say: "Here's my advice but you
don't have to take it." Sure. But | would hope that
you have enough rapport with your client that that
wouldn't be necessary. In fact, MOST clients want
your advice and would think it silly if you made such
a prefacing sentence.

The key point...

There are certain situations where it is MUCH faster
and better for the client to simply tell them exactly
what they need to do. In fact, in these situations
options A and B are downright annoying. The coach
must have the depth of experience and ability to
read the situation and make the right call. Making
the right call at the right time is what coaching is all
about - this is part of what makes it such a high im-
pact profession. And why we should be earning the
BIG bucks.

So how do you read the situation?

The answer is simple AND complex. You read the
client's level of overwhelm. That's it - but it takes
practice.

A) If the client has no overwhelm in the face of the
problem: use CHALLENGE or COLLABORATE. In fact,
when there is no overwhelm ADVISE simply does
not work. It's funny but, when we are not over-
whelmed we don't like to be told what to do.

B) If the client has some overwhelm (the most com-
mon scenario): COLLABORATION IS BEST. You ask
them what they've tried so far. You make a few sug-
gestions. You brainstorm options. You let them de-
cide which way seems best.

C) If the client is in overwhelm (increasingly more
common): ADVISE IS THE BEST WAY. When some-
one is on overwhelm they can't figure it out. And
asking them a question will not help them at all. In
my experience, the capacity to choose wisely is the
first thing to go out the window in the face of over-
whelm. They need your counsel; the benefit of your
experience.

When a client is overwhelmed and you figuratively
take them by the hand they will often express EX-
TREME feelings of gratitude. They will be energized
and eager to get going with what you have sug-
gested. It's in these moments where you earn your
credibility with them - and strong credibility can last
a life time. Getting out of overwhelm and into action
is a tremendous relief.

Reading overwhelm...

Here is the complex part. Overwhelm is a body
thing. It begins with too much feeling and then the
body shuts down. Knowing (as in knowing what to
do) requires a blend of thinking AND feeling AND
emotion which is the channel between the two.. So
if you can't feel, you can't know.

As a coach, reading overwhelm requires you to
"feel" the client. If you are physically with them - as
in the soccer coaching example - it's much easier
because you can read the body language. On the
phone, you have to listen to the words and to the
energy of the words to figure it out.

The common signals are if the person is doing noth-
ing toward their objective, they are overwhelmed. If
they are doing LOTS of actions, but none in line with
the objective, they are probably overwhelmed.
Overwhelm creates a type of paralysis that leads to
inaction or Hyper-action of meaningless activity.

The New Reality of Coaching...

There are no easy absolutes to define coaching. It
takes a great deal of skill and depth of understand-
ing to do it well - that's part of what makes it so
powerful. The only absolute that | would say about
my coaching is that I'll do what ever my client needs
from me in the moment. When | read overwhelm, |
give advice.

Next Meeting: éecond Thursday, f\/larch 9th — 7:15—%3:45am. -

Please RSVP to Gene Hildabrand, Director of Membership
~at gene@themasternetwork.com no later than Saturday March 4, 2005.




What’s Up With Our Own Coaches?

Barbara Greene and NAWBO

Negotiate Your Way to Success!

Join the San Antonio chapters of the National Association of Women Business Owners (NAWBO) and of
Financial Women International for a special half-day professional seminar. Based on ground-breaking
research from more than one hundred women leaders, this workshop will provide practical advice you
can apply the very next day at work.

¢ Assess your career and your professional style.
Navigate and avoid the traps.
Handle the challenges you face in your job.
Move ahead in 2006 with ease.
Take responsibility for your own career success.

* & o o

Attorney, international author and speaker Carol Frohlinger, J.D., will lead this engaging half-day con-
ference. She is an expert on women and leadership and co-author of Her Place at the Table: A
Woman's Guide to Negotiating Five Key Challenges to Leadership Success.

WHEN: Tuesday, February 28, 2006, 7:30 - 12 noon (Continental Breakfast & refreshments)

WHERE: Norris Conference Center & Crossroads Convention Center 4522 Fredericksburg Road,
Suite A-100 (San Antonio, TX 78201; 210-738-0040)

COST: By February 14, 2006: $95 per person/$760 reserved seating for 8 with one company

name on table signage. After February 14, 2006: $125 per person/$790 reserved seat
ing for 8 with one company name on table signage.

Kimberly Smith-Martinez

Please set your alarm clocks and tune into Magic 105.3 on Monday, February 13 at 6:45-7:45am.
Dr. Kim will be sharing tips on attracting what you want in your life: a love interest, a better job, or
better relationships with your loved ones.

Chris Lucerne, PCC

Beginning April 1, 2006, Chris ill be conducting an all day workshop followed by eight TeleClass ses-
sions on Attracting Genuine Love. This step-by-step program is designed to bring a loving and desir-
able partner into your life. The course is based primarily on the book Attracting Genuine Love by
internationally renown relationship experts Drs. Gay and Kathlyn Hendricks.

In addition to her Professional Certified Coach designation from the International Coach Federation,
Chris is certified by the Hendricks as a Conscious Relationship and Body-Mind Vibrance Coach. Visit
the events page of her website to learn more about this workshop. www.ChrisLucerne.com

I ———
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International - -
: San Antonio Professional
Coach Federation c il

Lockhill Station Post Office Box 780114 - San Antonio, TX 78278-0114
Membership List (more details and photos at http://sapca.org/members2.htm)

LEADERSHIP

President: Michael Baker Michael@MoveToAction.com 830-537-3576
President-Elect: Michele Henkle Irelan, PCC Michele@SuccessWorks.com 497-7589
Secretary/Treasurer: Janet Bonnin jbonnin@boernenet.com 830-249-9785
Directors of Communications: David Flack DFlack@satx.rr.com 872-5490
Director of Membership: Gene Hildabrand gene@themasternetwork.com 481-2555
Director of Programs: Wendy Geisler nutritionmaven@aol.com 823-4363
Director of Resources: Sue D’Ambrosio sdambrosio@satx.rr.com 650-5470
Immediate Past President: Mike Bellomy ACC mbellomy@BellomyGroup.com 524-7790
Board Advisor: Chris Lucerne, PCC chris@chrislucerne.com 408-7699

MEMBERS OF THE INTERNATIONAL COACH FEDERATION AND SAPCA

Caterina Nur Arends Caterina@highervisioncoaching.com 492-6882
Michael Baker, President 2006 Michael@MoveToAction.com 830-537-3576
Mike Bellomy, ACC Immediate Past President mbellomy@BellomyGroup.com 524-7790
Janet Bonnin, SECRETARY/TREASURER 2006 jbonnin@boernenet.com 830-249-9785
Leslie Cardinal, PCC Leslie@LeslieCardinal.com 496-3304
Judi Craig, MCC judi@coachsquared.com 824-3391
Sue D’Ambrosio BOARD DIRECTOR for RESOURCES sdambrosio@satx.rr.com 650-5470
Lorna Engleman _orna@panamadocs.com 492-6872
David Flack, BOARD DIRECTOR for COMMUNICATIONS/2002 President DFlack@satx.rr.com 872-5490
Jayne Garrett, PCC, _jayne@jaynegarrett.com 490-6106
Wendy Geisler, BOARD DIRECTOR FOR PROGRAMS nutritionmaven@aol.com 823-4363
Barbara A. F. Greene, MCC barbara.greene@greeneandassociates.com 366-8768
Gene Hildabrand, BOARD DIRECTOR FOR MEMBERSHIP gene@themasternetwork.com 481-2555
Michele Henkle Irelan, PCC PRESIDENT-ELECT 2006 Michele@SuccessWorks.com 497-7589
Chris Lucerne, PCC, BOARD ADVISOR 2006/President 2004 chris@chrislucerne.com 408-7699
Mike Mayberry mmayberry@theleadershipcoach.net 479-9891
Sharon Powell COACHSKPowell@hotmail.com 647-0645
Chuck Saxer _csaxer@o-l-d.com _ 408-1032
Kimberly Smith-Martinez, Ph.D. kim@drkimlifecoach.com 832-9076
Bill Thomas, MCC Past VP of the ICF billthomas@omniglobal.net 830-367-4555
Jeff Thompson jeff@summitlifestrategies.com 831-2246

Raelyn Van Pelt vanpelt@sbcglobal.net 683-6360
Steve Varga steve@varga-associates.com 490-3377

ADDITIONAL SAPCA MEMBERS

Active Members Sharon Benedict homeharvest@gvtc.com 830-755-6163

Ed Bierschenk coachedb@gvtc.com 488 8137
Diane Cunningham, PROGRAMS CHAIR diane@runninglifecoach.com 219-5231
lan Dahlgard iancoach@aol.com 273-5331
John Lovitt Past President 2003 johnlovitt@kw.com 364-8025
Poonam Sharma sharmap@flash.net 493-6554
Jack Stephens jack@invvest.com 590-6878
Rick Thomas rtthomas_satx@yahoo.com 490-5170
Blaine Wilson coach@fitcare.net (830) 377-4925

Linda Crum |Ictrainer@aol.com 316-0946
Irene Maxfield imaxboston@yahoo.com 590-1686

Associate Members

Richard Zielinski solutions@apsincorporated.com 690-3888

Student Members Nora Fellows, FINANCE CHAIR fellows@gvtc.com 830-755-6423

Susan Loveland aloveland@satx.rr.com 696-0258

Honorary Members Jim Antenen jimantenen@earthlink.net 826-7595 ext. 230
Dee Dee Aspell deedee@aspell.com 930-4664




